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N O V E M B E R  2 0 2 2 Inflation Review
Inflation in Calgary remains stubbornly high

In November 2022, the headline consumer price index (CPI) in the Calgary 
Census Metropolitan Area (CMA) increased by 7.3 per cent over the previ-
ous twelve months. This was slightly below the rate of 7.4 per cent report-
ed for October 2022, but remained far above the target rate of 2 per cent.

Despite decreases in the inflation rate for utilities and lower gasoline pric-
es, inflation persisted in other key categories to keep Calgary’s inflation 
rate high. While food prices continue to be a leading cause of inflation, 
the increasing cost of shelter is another key challenge for Calgary. While 
the Canadian Real Estate Association reports that the national benchmark 
house price fell by 4.4 per cent year-over-year in November, the bench-
mark price increased by 9.3 per cent in Calgary. In addition, sharply rising 
interest rates have impacted the cost of mortgages across the country. 
Strong demand for housing in Calgary due to a strengthened economy 
and migration to the city was a major factor behind the increases of 11.4 
per cent in the total cost of owned accommodation and 6.3 per cent in the 
total cost of rented accommodation in November.

Significant price increases across all categories in Alberta

Alberta’s year-over-year CPI inflation dropped slightly to 6.6 per cent in 
November. Canada’s inflation rate remained slightly higher than Alberta’s 
at 6.8 per cent. Inflation was lower in both Alberta and Canada than in the 
Calgary CMA. 

In November, food prices continued to grow the fastest of all categories 
in Alberta, rising by 10.6 per cent year-over-year. Ongoing supply chain 
disruptions, extreme weather around the globe, and the Russian invasion 
of Ukraine continued to affect food supply, putting upward pressure on 
prices.

November’s year-over-year price increase for transportation was 7.1 per 
cent in Alberta, decelerating from the 9.9 per cent increase reported in 
October. Gasoline prices fell 9.6 per cent over the month from October. 
The price decrease was due to the reopening of refineries in the western 
United States and a fall in global demand due to increasing interest rates 
and global recession fears. Despite the monthly decrease, gasoline prices 
in November 2022 remained 6.9 per cent higher than in November 2021.

The cost of shelter in Alberta 
increased by 6.5 per cent year-
over-year in November, with 
the most significant increases 
stemming from owned ac-
commodation costs.

Year-over-year price increases 
occurred across all major cat-
egories in Alberta. However, 
prices for a few individual 
items have decreased since 
November 2021. These in-
clude home entertainment 
equipment, children’s cloth-
ing, and electricity.

Inflation Rates 
Relative 

Importance 
(%)*

Year-over-year  (%) Year-to-Date   
Average  

(%)Nov-22 Oct-22 Sep-22

Calgary: All-items 100.00 7.3 7.4 6.8 7.3

   Shelter 25.77 8.4 8.2 8.1 8.6

     Rented accommodation 5.81 6.3 5.8 9.1 5.6

     Owned accommodation 15.83 11.4 10.9 8.9 7.8

     Water, fuel and electricity 4.14 1.6 2.5 4.0 14.4

Alberta: All-items 100.00 6.6 6.8 6.2 6.5

Alberta: All-items excluding food and energy 75.90 5.8 5.5 5.3 4.6

Canada: All-items 100.00 6.8 6.9 6.9 6.8

Canada: All-items excluding food and energy 76.65 5.4 5.3 5.4 4.9

* CPI basket weights are based on the 2021 expenditure data, modified on December 2022. 
Sources: Statistics Canada, Corporate Economics, December 21, 2022.

November 2022

Major Contributors to Alberta’s Inflation Rate

Headline Inflation Comparison

6.8%

Canada6.6%

Alberta
7.3%

Calgary

November 2022 +1.74
percentage

points

Food

+1.68
percentage

points

Shelter

Transportation
+1.26
percentage

points



December 21, 2022

Calgary Census Metropolitan Area (CMA)

Gilbert Lybbert, Associate Economist   |  Estella Scruggs, Corporate Research Analyst

N O V E M B E R  2 0 2 2 Inflation Review

Contribution of Consumer Items to Inflation: Alberta 
November 2022

Who We Are

Corporate Economics provides services in 
four areas: forecasting, information provision, 
policy analysis and consulting. We also 
monitor the current economic trends which 
allows us to develop unique insights on 
how external events are impacting the local 
economy and the Municipal government. 
We are experienced at researching different 
economic topics and have developed reliable 
methods of forecasting and analysis. 

For media inquiry, please contact:  
The Media Line at 403.828.2954 or  
media.relations@calgary.ca

For the technical questions, please contact:  

Oyin Shyllon
Manager, 
Corporate Economics and Regulatory Affairs
oyinola.shyllon@calgary.ca

Gilbert Lybbert
Associate Economist
gilbert.lybbert@calgary.ca

Estella Scruggs
Corporate Research Analyst
estella.scruggs@calgary.ca

 
Many of our publications are available on the 
internet at www.calgary.ca/economy.

The City of Calgary provides this information 
in good faith. However, the aforementioned 
organization makes no representation, 
warranty or condition, statutory express or 
implied, takes no responsibility for any errors 
and omissions which may contained herein 
and accepts no liability for any loss arising 
from any use or reliance on this report.

Sources: 

Bank of Canada, Statistics Canada, Corporate 
Economics.
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Sources: Statistics Canada, Corporate Economics, December 21, 2022.
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